


�7�K�L�V���V�H�V�V�L�R�Q���L�V���I�R�U���D�Q�\�R�Q�H���Z�K�R���Z�D�Q�W�V���W�R���N�Q�R�Z���P�R�U�H���D�E�R�X�W���3�5�����L�Q�W�H�U�Q�D�O���R�U���H�[�W�H�U�Q�D�O��
communications.
If you are a start up or CEO you need to know how to use PR for your business. 
If you have a side hustle and want to get some PR for your business.
If you are in marketing and want to know how to work closely with your cross functional 
�3�5���F�R�X�Q�W�H�U�S�D�U�W�������W�K�L�V���Z�L�O�O���E�H�Q�H�4�W���\�R�X����
If you are in HR and want to know how to improve internal communications and boost 
internal culture, you should attend this. 
If you have team members at your company who need to know about communications 
and you want to invest in them, send them to attend!
If you work in Communications and want to invest in learning more about the practice .

WHO SHOULD ATTEND

At what stage do I need PR?
�'�R���–���Q�H�H�G���3�5���4�U�V�W���R�U���0�D�U�N�H�W�L�Q�J���4�U�V�W�"
Do I need to hire an agency or a full time in house person?
How will it work with �P�D�U�N�H�W�L�Q�J���D�Q�G���V�R�F�L�D�O���P�H�G�L�D�"
How much money should we allocate for PR?
Should we promote the �I�R�X�Q�G�H�U�V���R�U���W�K�H���E�U�D�Q�G�"
Who should be the �V�S�R�N�H�V�S�H�U�V�R�Q�"
When should we talk to the press?
What is required to do PR for my business?
How do I get �P�H�G�L�D���F�R�Y�H�U�D�J�H�"
How do I develop my �3�5���V�W�U�D�W�H�J�\�"
What should be my �N�H�\���P�H�V�V�D�J�H�V�"

QUESTIONS YOU WILL BE ABLE TO ANSWER

Goodie bag
All day refreshments
Lunch
Playbooks/workshop materials

YOU WILL RECEIVE:
When    Saturday 18th January 2020
Where    6 th���5�R�R�U�����2�Q�H���%�X�V�L�Q�H�V�V���&�H�Q�W�U�H�����-�/�7���'�X�E�D�L
Time    9:30am until 6:30pm
Cost    $2,500 per person

DETAILS

AN EXECUTIVE AND ENTREPRENEUR�������0�D�K�D���L�V���R�Q�H���R�I���W�K�H���P�R�V�W���H�[�S�H�U�L�H�Q�F�H�G���D�Q�G���F�R�Q�Q�H�F�W�H�G��
�F�R�P�P�X�Q�L�F�D�W�L�R�Q�V���H�[�H�F�X�W�L�Y�H�V���L�Q���W�K�H���0�L�G�G�O�H���(�D�V�W��

As a Communications Coach, she trains individuals on everything from public speaking and 
storytelling to reputation management and personal branding.

Maha has a reputation for delivering results and ability to manage projects from inception to 
�H�[�H�F�X�W�L�R�Q�� �Z�L�W�K�� �D�� �F�U�H�D�W�L�Y�H���� �V�W�U�D�W�H�J�L�F�� �D�Q�G�� �D�Q�D�O�\�W�L�F�D�O�� �G�U�L�Y�H���� �6�K�H�� �W�K�U�L�Y�H�V�� �R�Q�� �V�W�R�U�\�W�H�O�O�L�Q�J���� �E�X�L�O�G�L�Q�J��
scalable campaigns and thought leadership. She specializes in helping big tech companies 
�O�D�X�Q�F�K�S�D�G���L�Q�W�R���W�K�H���0�L�G�G�O�H���(�D�V�W���P�D�U�N�H�W�������I�U�R�P���*�R�R�J�O�H���D�Q�G���1�H�W�5�L�[���W�R���8�G�D�F�L�W�\���D�Q�G���P�R�U�H��

�0�D�K�D���L�V���W�K�H���I�R�X�Q�G�H�U���R�I���2�U�J�D�Q�L�]�D�W�L�R�Q�D�O���&�R�Q�V�X�O�W�D�Q�W�V�����V�W�U�D�W�H�J�L�F���F�R�P�P�X�Q�L�F�D�W�L�R�Q�V���F�R�Q�V�X�O�W�L�Q�J���4�U�P��
and founder of Digital & Savvy – a blog about communications in the Middle East and host of 
the popular podcast, Savvy Talk. 


